understands the impact a luxury
eCommerce experience can have on building loyal relationships
with your customers.

provide EVERYTHING you NEED to enhance
your web print, packaging and labelling. Give your customer an experience
they could only dream of.

This was
more of a freat
than | thought!
I love my purchase

Yet another
online order
on it's way to be
delivered.

Lets go again

””— DISTRIBUTION
= CENTRE

Increasing customer retention by just 5%
can increase profits up to 95%.*

82% of companies agree, retention is cheaper
than acquisition.**

Retailers tend to have little control over the delivery
process. They can, however, ensure their
packaging and components have the WOW
factor that keeps customers wanting MORE!
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tooh Ofh gl Only 39% of companies say they

it has my reciept
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insiciol 11 KEEP his understand their customers’ journey”,

SO it's safe!

Yay...
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Marketers are more focused on acquisition. ‘

aelivery!!!
The customers’ journey focuses on retention

MAKE THEIR JOURNEY COUNT! -

What an
AMAZING box,
| will keep this and
re-use it for storage

HELLO
You.-


http://www.prospect.pm/packaging
http://www.prospect.pm/packaging



